
PAVE - Best Practice 

___________________________________________________________________ 

Due to the COVID-19 pandemic, Monongalia County Health Department’s (MCHD) focus the last few 
years have been distributing the COVID-19 vaccine. This was first performed by collaborating with the 
local university to conduct mass vaccination clinics within their student recreation center in addition to 
MCHD scheduling appointments within the main building. As uptake decreased, our operation plan 
shifted. We began organizing and conducting numerous events in multiple locations within our county 
to help ensure health equity by bringing public health services to areas that don’t have accessible health 
access.  A key component of community outreach is ensuring our target populations are aware of the 
services we provide. We decided to utilize various media platforms to advertise our efforts.  

Key Points: 

We began utilizing our Facebook page on March 18, 2022, to promote our outreach operations. After 
analyzing our purchased campaign, it was found that there was a 189% increase in the people reached 
compared to the numbers prior to the start of the campaign. Analysis also provided information that 
31% of Monongalia County had seen our advertisements. With the success of this campaign, we 
analyzed which demographic “clicked” or viewed our advertisement the most since we usually target 
advertisements to all ages and genders. In this campaign, we found that those who were 65 years and 
older tended to interact more than other age group. To determine how successful our non-purchased 
advertisements were in reaching the community, we created a survey utilizing Google Forms. 

This platform was selected due to Google automatically plotting the results in graphs, charts, and polls. 
This greatly decreases the time needed to analyze the data. The survey is five questions and consists of 
rating the satisfaction of vaccine clinic location, staff, event efficiency, and overall satisfaction. It also 
includes a multiple-choice question on how the individual was aware of the clinic. This survey is 
presented as a QR code and is given to every individual who receives our services. By using the data 
generated from the community’s feedback, we can enhance our advertisements for our outreach 
services to better serve our community. 

Results and Conclusions: 

Since the utilization of this survey to adequately track which method of advertising reaches our 
community the most, we have determined that many of our community members look to Facebook to 
keep up to date with our activities. Information from the survey has shown that many of our community 
partners consistently share our events on their bulletin and Facebook page. This results in better 
dissemination of our message in certain populations and allows people to stay current with our outreach 
efforts. 

Recommendations: 

Since the survey is presented as a QR code, individuals can forget to complete the survey after scanning 
the code. To lessen this, we encourage participants to complete the survey before leaving the event to 
ensure gaps in data are limited. If individuals do not have a cellphone or are unable to scan our code, we 
will ask the questions and input their answers manually for them to ensure their feedback is included.  



The following is a QR code to the survey as well as pictures of the survey itself. 

The following Facebook ad was used to promote a recent COVID-19 vaccine clinic: 
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